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Abstract
Please provide a 50 - 100-word summary of your invention/innovation/design.

Keywords: Please provide up to 5 keywords. Please try to stick to one line of text.


1. Introduction
In this section, you will provide a brief explanation of the context or background of the innovation/product development/design/process within the tourism industry.

2. Innovation Background
In this section, you may briefly explain the context of the innovation/product development/design/process. Describe your product, including how it works, what makes it innovative, your target market, its intended use, cost-effectiveness, and other relevant details.

3. Problem Statement
In this section, you may discuss the fundamental problem that your tourism product aims to solve, the previous research context, and the current situation, including product relevance and the gap, or any other relevant aspects.


4. Impacts (SWOT/Business Model)
In this section, you may choose and provide a brief explanation on either SWOT analysis (Strengths, Weaknesses, Opportunities, Threats) or Business Model (Value Proposition, Customer Segments, Revenue Stream / Cost Structure, Key Activities / Key Resources, Key Partners).

5. Potential of Commercialization
Please add any commercial value, in terms of marketability or profitability, of your innovation/product development/design/process, if applicable.


6. Novelty and Uniqueness
In this section, you may describe what differentiates your innovation from existing solutions, focusing on novel features, technological improvements, design, process, or creative elements.


7. Originality (Copyright)
Clarify ownership, whether materials are original, adapted, protected, or pending registration.


8. Conclusion
In conclusion…………………
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